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òAbove all else show the data ñEdward Tufte

The Visual Display of

Quantitative Information 

ñAbove all else
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The Visual Display of
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Talk Overview
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ÅWhy are Visuals Important?

ÅWhere to Begin?

ÅTypes of Communications Materials
Getting Started

ÅMatch the Visual to the Message

ÅHighlight Key Information

ÅDeclutter to Simplify

ÅSummary Example

Visual
Best Practices

ÅPrograms + Workflow

ÅResources

ÅQ+A
Summary



A well

designed 

producté

Why are Visuals Important?

Communicates better

Engages the audience

Gives a professional, cohesive look
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Not just ñdressing upò data



Where to Begin?

Craft Written 
Content First

ÅKnow your key 
messages
(1-3 main)

Use Existing 
Resources

ÅBrand Guide

ÅTemplates

ÅColor palettes

Build Time
into Process

ÅPlan up front

Å1+ week at end

Å Iterative
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Help Your 
Data Go 
Farther

Keep in mindé

Å Only covering a few topics

Å Modified examples

Å Rules are not rigid



Communications Materials

Websites /
Web tools

Infographics /
Maps / Graphs

Reports /
Tech Memos

Fact Sheets / 
Brochures / Flyers

Posters Presentations
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Match the 
Visual to

Your Message

Highlight
Key

Information

Declutter
to

Simplify

Visual Best Practices
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Summary Example



Match the
Visual to

Your Message

Highlight
Key

Information

Declutter
to

Simplify

Visual Best Practices
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Match the Visual to Your Message

Consider
Context

ÅAudience

ÅKey messages

ÅProduct type

ÅWeb or print

Consider
Options

ÅGraph / table

ÅInfographic

ÅPhoto + text

ÅCallout box
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Types of Graphs to Consider
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Tables

ÅPRO
Can fit a lot of 
info, often 
already done

ÅCON
Makes viewer 
work harder

Circle
graphs

ÅPRO
Good for parts 
of a whole

ÅCON
Less effective w/
many groups, 
multi series, 
similar values

Visual 

indicator

Bar
graphs

ÅPRO
Good for trends,  
comparison, 
multi series
(lg changes)

ÅCON
Less effective
across series

Line
graphs

ÅPRO
Good for trends,  
comparison, 
multi series
(smchanges)

ÅCON
Less effective
w/in category



Avoid Data Distortion
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It Can Muddy Up Your Message



Does a Photo + Text Work Just as Well?
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15% increase

in U.S. jobs
generated by marine 

fisheries 2011 to 2014



Photo Tips

1-3 photos ïhigh-quality, well chosen, relevant

Consider photo direction

Avoid cheesy photos + clipart

Background photo = text must be readable

Credit properly + complete file metadata as needed
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Make Sure Content Can Breathe
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Consider

Photo Direction
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Species

People

Boats

Å Photos should face content.

Å Flipping photos? Avoid distortion 

of words / other.



Match the 
Visual to

Your Message

Highlight
Key 

Information

Declutter
to

Simplify

Visual Best Practices

U.S. Department of Commerce | National Oceanic and Atmospheric Administration | NOAA Fisheries | Page 16



Before You Begin, Make things Consistent
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1. What are the defaults? Make everything consistent (layout, fonts, colors)

2. Add visual interest with meaning to highlight key information

Tip: Left-justify text as default to simplify line of sight



Give Focal Points using Visual Indicators 
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15% increase in U.S. jobs
generated by marine fisheries from 2011-2014

1.8M 

jobs


